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TV Show Analysis
‘The real’ is an American daytime Talk show aired on Fox and CBS. The show is designed for audiences of all ethnic and racial backgrounds. The representation of women of color provides a conducive environment for all women to feel appreciated. The constant topic changes from economics to beauty and fashion has made the show acceptable and relatable to many young women in America. The show mostly targets women of all ages. The dynamic representation of the host entailing both young and mature women is strategic. Loni Love, who is the oldest in the crew tries to bring in different perspectives from the old-time and the new age. The show has a huge following and rating. The popularity made it win the best talk show awards in 2018 and expand on its social media following. The chemistry between the four hosts, Tamera Mowry, Adrienne Houghton, Jeannie Mai and Loni love has acted as a marketing stand for the show. 
‘The real’ has a high rating on both television and social media sites. In 2015, the show dominated the airwaves and was rated the most-watched talk show in America. The rating has continued to increases making it a popular show with over 88million supporters and followers.   Even though the show is not at the top in last year Nielsen list of the most-watched program, its dominance in the talk show industry is hugely felt.  The middle position of the show is a result of more interesting and exciting shows such as NFL and game of thrones which were very dominant in the last year. With more than 10million  votes, the shows have a promising future.
[bookmark: _GoBack]The theme song ‘this is our time’ is representative of the new awakening in the woman representation. The RNB style of the song is relevant for the show. The lyrics focus on the position of women in society and the intention of the show (The Real n.p). The opening song is successful as it creates a vibrant mood for the viewers. In all episodes, the audience is encouraged to sing along to the theme song. Used as an opening and closing song, the lyrics create a sense of acceptance for the women. The tag line ‘this is our time’ serves a multidimensional purpose for the show. 
The title of the show ‘The Real’ gives the clue that the topics and discussion are real factual things occurring on the ground. True to its topic, the cast has been very open about some very controversial topics such as fame, sexual orientation and personal preference.  The title sends the message of a fun and interesting show. Form the topic, viewers are intrigued to want to know more about the show thus achieving the element of strategic suspense. 
The main cast comprises of an actor Tamara Mowry, singer Adrienne Bailon Houghton, a comic by the name Loni love and a sensation style and fashion icon Jeannie Mai. Each of the cast members has huge backing on TV and social media an aspects which has contributed to the success of the show.  The diverse occupation of the cast has led to the success and improved quality of the show (The Real n.p). The guest, who comprise mostly of celebrities have improved viewership and general rating of the show. The individuals on the show appear to be realistic and to have a strong friendship between them. The chemistry makes the show feel comfortable and homely. Through this, the viewers can relate better with the cast as their love for each other is evident. 
The purpose of the show is to provide a female perspective on trending topics in America and across the world. The inclusion of women of color has improved the show as a detailed perspective is given. The show also aims to align and unite the expectations of women from a different color. ‘The real’ is a fun, interesting and educational show informing its viewers on different subjects matter including fashion, style and entertainment. 
The show does achieve its designed purpose. The show has been able to create awareness on issues such as sexuality and entertainment. By not holding any stereotypic views, the show has managed to resonate well with all ethnic and cultural groups.  Informing viewers on the importance of racial acceptability in an entertaining way is impressive. 
The show contains cultural messages of black Americas, Asian, Hispanic and other orientations in America. The cast does explain their cultural behavior in a conversational mode or by giving examples of what happened to them during their childhood. For example, Jeannie Mai is seen to be very receptive to her Asian cultural upbringing (The Real n.p). She constantly provides information on how the Asian view some concepts such as sexuality and gender roles. 
 Advertising for the show is diverse. Due to its high rating, many companies mostly beauty and fashion industries like their advertisements to be aired at this time. Advertisement on beauty products dominates the new session. The cast has also been noted to express some things that work for them. Jeannie has shared how she used to do her shopping at forever 21 and loved the experience.  The advertisements are targeted to women ages 17 to 60.  The target audience of the commercial directly matches the viewers of the show. Fashion and makeup are mostly for women between the ages of 17 to 60. Over 90% of the viewers of the show are women in this bracket thus making the commercial to be relevant and effective. 
Overall, I think the show deserves a 9 out of 10. The content is good and relatable to the current society. The flow of information, the personalities and the chemistry between the cast members is exceptional making the show one of the best on TV.  The show is good and very popular. As a regular viewer of the show, the consistency and appreciation of the cast to the public is an essential factor. The show deserves the popularity and support from the public. The sensibility of the cast on how they handle different topics proves that there is more than can be achieved shortly.  Finally, watching the show fit Winn’s description of ‘bereft of value’ as it disrupts family life. Many women are glued to this show and try to live up to the standard portrayed (Winn n.p). This action makes some of them neglect their families.  
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